
Issue

*January
Ad close: Nov. 23/’07
Material due: Nov. 29/’07

** February
Ad close: Jan. 2/’08
Material due: Jan. 7/’08

* March
Ad close: Jan. 28/’08
Material due: Feb. 1/’08

April
Ad close: Feb. 29/’08
Material due: Mar. 6/’08

May
Ad close: Mar. 28/’08
Material due: Apr. 3/’08

* June
Ad close: Apr. 25/’08
Material due: May 1/’08

July
Ad close: May 30/’08
Material due: June 5/’08

August
Ad close: June 27/’08
Material due: Jul. 3/’08

* September
Ad close: July 28/’08
Material due: Aug. 1/’08

October
Ad close: Aug. 28/’08
Material due: Sep. 4/’08

November
Ad close: Sep. 29/’08
Material due: Oct. 3/’08

December
Ad close: Oct. 27/’08
Material due: Oct. 31/’08

Please supply all advertising material on disk or
via FTP (stuffed or zipped). Please be sure trapping
is completed. In order to maintain the
colour/image integrity of files, it is strongly recom-
mended that files not be e-mailed.  Publisher does
not accept liability for e-mailed files.  

All submitted material must be supplied in a
high resolution, CMYK, PDF format. The resolu-
tion of the file should be 300 DPI to ensure its
high resolution format is met.  This applies to the
final PDF file and any of the images and/or art
present in the file.  The color specifications of the
file should be CMYK and should not contain any
Spot, Pantone, or RGB colors.  All of the colors
should be converted to CMYK model before output
of the file.  This applies to all images and/or art
within the document. Submitted files should con-
tain crop marks. Publisher does not accept liability
for any files submitted in a format that does not
meet these specifications.

All digital files are to be accompanied  by  a
proper colour contact proof.
All advertisements should be accompanied with a
printed version of the submitted PDF file which is
to be mailed to the Publisher by the scheduled due
date.  Publisher does not accept liability for adver-
tisements produced in error when a contact proof
is not supplied. Publisher does not accept liability
for advertisements supplied by, or approved by
(client requested assembly ads) the advertiser.

If you are interested in onserts/inserts, tip ins,
blow ins, et cetera,  please contact your Account
Manager for specifications and guidelines.
Note: Publication is trimmed to the tail, thus any
binding lips or jogging will be to the bottom of the
publication (tail).
For ad material questions and updates contact:
Kathryn Petrovich
Sales & Marketing Assistant
Kostuch Publications Ltd.
(416) 447-0888 x 236
e-mail: kpetrovich@foodservice.ca

For technical information please contact:
Derek Rae
Production Manager
(416) 447-0888 x 274
e-mail: drae@foodservice.ca

FTP Info: 
Host:  ftp://199.243.108.194
User ID:  foodservice.ca
Password:  foodservice.ca

Production Costs
Publication is printed through a four-colour
process. Publisher does not assume fifth-colour
printing costs.

Digital files not provided to specification will be
subject to production charges.  

Production assembly advertisements (client-
requested assembly ads) are subject to production
charges based on complexity and estimated time
of the request.   

When requesting ad assembly please keep in mind
that production equipment is not calibrated to
match, recreate or determine correct colour.
Publisher does not accept liability for specific
colour usage in ads that are assembled by our
production team.  

All shipping expenses are the responsibility of the
advertiser.  All disks will be returned to the adver-
tiser after publication has been printed only upon
request of the client.

Contract and Copy Regulations
Rates are subject to change without notice.
Publisher reserves the right to increase advertis-
ing rates at any time and contracts are accepted
subject to this reservation. The advertiser reserves
the right to cancel contracts without short rate
charge, at any date upon which higher rates are
made effective by the publisher. Publisher is not
bound by any conditions, printed or otherwise
appearing on contracts or copy instructions, when
such conflict with the terms of this rate card.

Verbal agreements are not recognized by the com-
pany. Publisher reserves the right to void any con-
tract if the first insertion is not placed within two
issues of the date of the contract.

All advertising copy and material must be deliv-
ered, charges prepaid, to Foodservice and
Hospitality, 23 Lesmill Rd., Suite 101, Toronto, Ont.
M3B 3P6. All preprinted inserts must be delivered,
charges prepaid, to Transcontinental LGM Graphics,
737 Moray St., Winnipeg, Man., R3J 3S9. Mark car-
tons with magazine name and issue date. Foreign
advertising material shipped to our offices should
be labelled, attention: Thompson, Ahern Co. Ltd.
Custom papers should state: No commercial value,
advertising material for publication use.

Commissions, Discount Payments
Cash Discounts: Two per cent on net (after agency
commission) if payment is received within 10 days
of invoice date. U.S. funds to be remitted at cur-
rent exchange rate.

Inserts: Rates upon request. All inserts subject 
to approval by publisher well in advance of 
publication.

Mechanical
Requirements

COVER

The New Digital World
– Harnessing Sales
through the Internet
Blogs, Videos & 
Photosharing Sites

The Franchise
Report + 

Which New Chains
Are Heading North? 

The Green Report + 

Giving Back to the
Community

The Buyer’s Guide +

What New Products
are Today’s Suppliers
Dreaming Up?

Loyalty Programs

Food Safety:
How Safe is our 
Food Supply?

The Top 100 

The Chef’s Issue

Restaurant Design 

Labour 20/20 

Hospitality Market
Report

The Pinnacle Awards 

FOOD

Regional Cuisine –
Part 1 – West Coast
Canada

Wings & Ribs

Regional Cuisine –
Part 2 — The Prairies

Molecular
Gastronomy: Is it
Here to Stay?

Regional Cuisine –
Part 3 — Ontario

Desserts – Made
from Scratch vs. 
Prepared 

Regional Cuisine –
Part 4 — Quebec

From the Pantry
(Salt, condiments,
and sauces)

Regional Cuisine -
Part 5 — The
Maritimes 

Global nfluences

Fish & 
Seafood

Lamb

BEVERAGE

Icewine

Sommeliers:  Do they
increase wine sales?

Organic Wines 

Canada’s Best
Bartenders

Vodka

Canadian Wines

Bottled Waters

Coffee and Tea
Report

Energy Drinks 

Bar Report

Imported Wines

Mocktails 

MARKET SEGMENT

Coffee Shops – The
New Meeting Place

QSR

The Ethnic 
Market

Attractions
Foodservice — From
Sports Arenas to
Amusement Parks

Casual Dining

Pubs

Remote Feeding

Bars & Nightclubs

Home Meal
Replacement

Contract Caterers

Non-Commercial
Institutions — From
Healthcare to
Schools

Fine Dining

Editorial Calendar
EQUIPMENT

Equipment

Signage – From
Billboards to Menu
Boards

Outdoor Cooking

Storage Solutions

Pots and Pans

Dinnerware &
Cutlery

Sanitation, Janitorial
& Pest Control

Chefs’ Favourite
Equipment

Second Annual
Equipment
Trend Report

Wood-fired
Ovens

Wireless Technology

Refrigerators,
Freezers & Ice
Machines

SUPPLEMENTS &
SHOW GUIDES

B.C. Foodservice

The CRFA “Official”

Food & Beverage and
HostEx show)

ApEX  Show Guide
Golf Supplement

The Canadian 
Pizza Report

NRA Wrap Up

The Coffee and 
Tea Report

The 2nd Annual 
Top 75 Independents

BAR Report

Alberta Show Report

* National Polybag issue  ** Ontario Polybag issue, B.C. - Alta. Polybag issue
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Energy-Saving
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Expo Show Guide 

Show Guide and Preview
(formerly known as the
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